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2025 Requested Activities
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* Our Goal
* “"The goal of the program is to identify, designate, and

support certain portions of the state trunk line
highways system as Pure Michigan Byways for the
enhancement and enjoyment of Michigan'’s scenic,
recreational, and historic resources along its
roadside.”

* Years 2024-27 Covered

* The Document Outline Plans for the Program in a Broad

Sense
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Program Mission Statement Edits:

Original: “Michigan’s Pure Michigan Byway Program will
preserve, protect and enhance the intrinsic resources of the
recognized byways across the state. This community-based
program will encourage grassroots collaboration to help
recognize, preserve, and enhance select routes throughout
Michigan, and enhance the byway travelers experience and
regional economic prosperity.”

Edited: “"The Pure Michigan Byways Program will preserve,

protect and enhance the intrinsic resources of recognized
byways to enhance the byway travelers experience and
regional economic prosperity.”

The Byway Toolkit

A toolkit is in development for use by byway committees to
assist their actions, which will provide various instruments
(Forms, Guidance, Links, Etc.)

Implementing the Byway Designation (Cp 5) v. The Byway Toolkit
What guidance do you need?




* Three areas of focus for the Pure Michigan Byway Program
Manager:
1. Tourism Marketing and Promotion
* Work and collaborate with all partners to improve
Marketing and Promotion strategies.
2. Program Administration
* Provide necessary information and coordinate
program actions with all partners.
3. Program Success and Evaluation
* Monitor evaluation criteria and planning activity
grants and improve the process as needed.
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Tourism Marketing and Promotion
* Work and collaborate with all partners to
improve Marketing and Promotion strategies.
* Frequent Collaboration W/ Non-Profit
Partners
Re-established Connections W/ Various State
Agencies
Program Administration
* Provide necessary information and coordinate
program actions with all partners.
* Established a 4 Interaction Cycle for Byways
* Standardization Priority
Program Success and Evaluation
* Monitor evaluation criteria and planning activity
grants and improve the process as needed.
* Planning Grant Form Updated



* FY 24
* Continue to update MDOT website to include links to
existing byways websites
* Statewide Guidelines created and approved
* Reconnect with MEDC
* NOFO - work with the two previous applicants to reapply
* Hold Annual Workshop
* Reprint, if necessary, and work with welcome centers on
driving guide distribution
* Continue to identify ways to improve contracts and invoicing
process
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Continue to update MDOT website to include links to
existing byways websites

* Large Scale Update Planned for FY26
Statewide Guidelines created and approved

* Guideline Update is Underway, expected by FY 26
Reconnect with MEDC

* Reconnected w/ Travel Michigan, Currently Updating

Offerings

NOFO - work with the two previous applicants to reapply

* 2 Applicants (Copper Country Trail & River Road)
Hold Annual Workshop

 Held November 2024
Reprint, if necessary, and work with welcome centers on
driving guide distribution

* Reprinted 4,500 Copies

« Update Planned for FY25/26

Continue to identify ways to improve contracts and invoicing
process

* New Invoicing Form in Use




* FY 25

Develop an illustrative list for future NOFOs if needed

Work with TSCs and central office to install and/or upgrade
signage on active byways

Hold Annual Workshop

Reprint, if necessary, and work with welcome centers on driving
guide distribution

Continue to identify ways to improve contracts and invoicing
process




Develop an illustrative list for future NOFOs if needed
* Restructuring Activity Around Needs for the
Corridor
Work with TSCs and central office to install and/or
upgrade signage on active byways
* Addressed as Needed, Process begins at the
committee Level
Hold Annual Workshop
* Planned for November 2025
Reprint, if necessary, and work with welcome centers
on driving guide distribution
* Reprintin FY26
Continue to identify ways to improve contracts and
Invoicing process
* Addressed as Needed, No Current Improvements
Planned




RECAPPING THE WORKSHOP

. Attendan.c? _ THE PURE
* 11 Individuals representing 15 MICHIGAN

Bvwavs BYWAYS ' YW
>yway STRATEGIC PLAN arket'”%,jf)e Bywa
* Topics

* The Strategic Plan

* NSBP Grants

* Managing the Byway
* Marketing the Byway

* Comments
* Byways Need More Support
* Work with CVBs/Pure
Michigan for Promotion
* More Attendees Needed
* What Funding Opportunities
are there?

Planning for Successful National Scdg@er= o=
Byways Grant Applications ‘

mmmmmmmmmmmm

Managing the Byway
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Program Updates

Meeting Agendas

The Byway Workplan



River Road
* In effort to standardize interactions across the Byway S sk ook ok ok ok Scenic Byway

Program an annual interaction cycle has been established.

\i  Iron County Heritage Trail

* Note: Thisis Planned Interactions, there may be More or s GRp== a R

Less!! ge ' BERT
The Pure Michigan Byways Coordinator Call (Spring) o ﬁ(x;‘;‘;}em
The Pure Michigan Byway Committee Meeting Visit W
(Summer)

The Pure Michigan Byways Workshop (Fall)

The Pure Michigan Byways Year End Roundtable (Winter)

{ Expected Timeline:
1+ The Pure Michigan Byway Committee Meeting Visit
* Varies by Committee (June-August)
The Pure Michigan Byways Workshop
* November X
The Pure Michigan Byways Year End Roundtable
« TBD (December-January)
The Pure Michigan Byways Coordinator Call
* April 2026
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2025 Requested Activity

Required Activities




Development of a Byway Project List

What
Each Byway Committee will Identify Projects that are
applicable for the National Scenic Byway Program
funding. (1-3)
* Projects can be Broad, reach out to the Program
Manager for assistance.

Why
The Strategic Plan for FY25 attributes creation of an
lllustrative Project List for NSBP Funding opportunities.

When

Constantly
* The Projects a Byway Committee may undertake
should be informed by the Corridor Management

Name
Corridor Management Plan

Statewide Planning, Coordination
& Administration of Byway
Program

Development of the Michigan
State Scenic Byway Program

M-15 Heritage Route Trailway
Feasibility Study

Southeast Michigan's Main Street
Marketing Plan for Woodward
Avenue

Cass River Bridge Aesthetic
Enhancement (Vassar, MI)

Copper Country Bike Facility:
Phoenix, MI to Delaware, ML

Copper Country Corridor
Management Plan

Southeast Michigan's Main Street
Marketing Plan for Woodward
Avenue/Phase IT Implementation

Leelanau Heritage Route CMP
Implementation

Southeast Michigan's Main Street
Marketing for Woodward Avenue
- Phase III Implementation

M-22 Non-motorized Path

Marshall Historic Resource
Protection

Woodward Avenue - Corridor
Management Plan
Implementation

Woodward Ave/M-1 - Developing
the Byway Story

Iron County Heritage Trail, US-2:
Pathway Feasibility Study

M-119 Tunnel of Trees Wooden
Bridge Project

Woodward Avenue - Developing
the Byway Story Phase IT

Woodward Avenue -
Implementation of Corridor
Management (Year 2)

Brockway Mountain Drive Scenic
Overlook Enhancement - Phase

Corridor Plan

Project#

5B-1998-MI-01

5B-1998-MI-02

SB-2000-MI-03

5B-2000-MI-02

SB-2000-MI-05

5B-2001-MI-01

5B-2001-MI-03

5B-2001-MI-04

SB-2002-MI-03

5B-2002-M1-04

SB-2003-MI-50

S5B-2003-MI-50

SB-2003-MI-50

5B-2004-MI-51

5B-2005-MI-02

5B-2005-MI1-04

5B-2005-MI-03

SB-2005-MI-01

5B-2006-MI-03

SB-2006-MI-05

Implementation - Copper
Country - Year 1

Corridor Pl

5B-2006-MI-06

an
Implementation - Woodward Ave
- Year 3

Woodward Ave/M-1 - Developing
the Byway Story

Iron County Heritage Trail, US-2:
Pathway Feasibility Study

M-119 Tunnel of Trees Wooden
Bridge Project

Woodward Avenue - Developing
the Byway Story Phase IT
Woodward Avenue -
Implementation of Corridor
Management (Year 2)

Brockway Mountain Drive Scenic
Overlook Enhancement - Phase I

Corridor Management Plan
Implementation - Copper
Country - Year 1

Corridor P

5B-2004-MI-51

5B-2005-MI-02

SB-2005-MI-04

SB-2005-MI-03

SB-2005-MI-D1

5B-2006-MI-03

5B-2006-MI-05

5B-2006-MI-06

an
Implementation - Woodward Ave
- Year 3

Marshall Historic Resource
Protection - Phase II - Territorial
Road

Sharing our Legacy-Interpreting
Center Ave/M-25 Historic
Heritage Rt-Phase

Copper Country Trail:
Interpretive Plan

Leelanau Scenic Heritage Route
Trailway Project

River Road: Corridor
Management Plan Update and
Tnternretive Matenals

5B-2006-MI-04

SB-2006-MI-02

SB-2007-MI-09

SB-2007-MI-D1

5B-2007-MI-04

Funding Amount
$72,000

$80,800

$114,000

45,695

$40,000

$168,000

$311,074

$35,000

$268,000

$44,400

$536,000

$428,480

$334,000

$25,000

$437,404

$60,000

$320,000

$396,000

$24,000

$395,000

$25,000

$24,400

$437,404
$60,000

$320,000
396,000

$24,000

$395,000

$25,000

$24,400

$400,000

$125,200

$76,000
$240,000

$25,000
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Byway Signage Review
What
* Areview of the current byway signage within your corridor to
identify gaps in coverage.
* This Process should be a collaboration with the Local & Central
MDOT Offices.
A Byway Sign should be present at all Trunkline

Intersections.

*  Why
* The Strategic Plan for FY25 outlines working with TSCs and the
central office to install and/or upgrade signage on active byways a
a primary activity. \ /,-
* This signs brand the route and assist recognition/wayfinding.
*  When

* This should be done every 5 years in-line with a CMP Update. v o MISTORIC
* If noreview of byway signage has occurred since 2020, please B ]
complete one before year’s end.
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Byway Leadership Established
* What
* Establishment of Committee Leadership
« Ultimately Decided by Committees, but at a "3\
minimum it should include a Chair/President g =

* Why
* Clear Leadership is crucial for information
distribution and representation.

e When

* Leadership should already be established for
your committees, if not, it is an IMMEDIATE




Hold Public Meeting
What

* AnAdvertised Open to the public Meeting should
be held each year.

Wh

* The PMB Program Requires at least one In-person 0o ===
Open to the Public Meeting.
* Involving the Public may also increase

awareness and participation of/in your Byway__-

View Upcoming Committee Meetings

—

ing and enhanc nic, cultural, natural, and

s made up of repre from four hips and the

ruction Resources, the Little Trave

ancy, and the Mic

site for any questions.

hout the M-119 carridor

ge Route Implementation Committee generally meets the second Tuesday of every month at 9:30 a.m. Mesting locations rotate thro:

w details and

e information on upeoming meetings

en

*  Summer -

* ldeally, the Public Byway committee meeting

is when the PM performs their Annual
Committee visit.

8 Room - 3434 Harbor-Peto:

r

Conle

18 S Beacon Hili Ln, Harl

y Rd, Suite A Harbor Springs, MI 49740

40

Springs, MI

mwood Ln, Harbor S

01 M-119 Harbor Springs
Cross Village

Friendship Tow Springs, Mi

Ln, Harbor Springs, MI 49740

Partners

Jay Bands of Odawa Indians

Transportation

"AViIAYA'S




Byway Product Development

 What Huron Blueways
* Whether Informative or Promotional, the byway should &\ Reddling Atlas

have products it can offer to the user.
*  Why
* Having Byway Offerings can serve many goals, such as
informing best practices, increasing awareness, and

promoting your destination.
e The MDOT Welcome Centers receive millions of

visitors annually offering countless exposures.
* When
i CO n Sta I"It Iy A map atlas for paddling
. Lake Huron from the Straits of
* Throughout your Byways History numerous Mackinac to Saginaw Bay
products may have been created, utilizing those to

) ) www.heritage23.org
adated versions are a best practice.




Byway Material Development
* What
* "“Shelf Ready” Materials should be created to
support standardized actions of a Byway
Committee.
* Agreatfirst step is a Letter-head for

offering the committee’s support to local
Initiatives.

*  Why
* This facilitates support for Grant
Opportunities, Planning Initiatives, and
More.
When




'| M-119 Tunnel of Trees Scenic Heritage Route

Byway Record Keeping
« What .

¢ C re ate a n e m a i I a d d re SS/h i Sto ri Ca I The Tunnel of Trees Scenic Heritage Route continues to work to e

d rive to posse SS & m a i nta i n Byway character of the region and will be managed in a manner that protd

Resources

Records Products, and Materials.

2022 Tree Health Assessmen t

Why
* Knowledge Transfer is the greatest PG STy

obstacle when organizations gain ===
n ew m e m b e rs . Share the Road Bike Brochure Etiquette
* When

* ASAP
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PURI§'¢(ICH[GAN'
15 Stops on a Road Trip Along the Tahquamenon Byway

Michigan's eastern Upper Peninsula features natural wonders, breweries, and wild animal sanctuaries. It's a 63-mile journey past waterfalls and lighthouses, and along

miles of shoreline.

W T AT

Premier Attraction Identification
e What

* Identify your corridor’s most premier
attractions that represent the
primary points to visit (At Least 15).

* Why e e s

* Having standard offerings that can 2. Naomikong Point - Bay Mils Township
be marketed by our partners ensures e e s
standardization in marketing ST _ - |
regardless of the distributor.

o W h e n Lift bridge and the start of the byway that connects the cities of Houghton and Hancock .
National

B BYWAY

Foundation

1. Eckerman Pond - Eckerman

and a variety of outdoor activities such as goffing, mountain biking, and hiking.
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Brockway Mountain Drive

; k ‘ . . . Located in Copper Harbor, Brockway offers you 3 § 1/2 mile drive that is has breathtaking views of Lake Superior and thowsands of acres of the Keweenaw. It
iz the highast above sea-level drive between the Rockies and the Alleghenies and is designated as an official Michigan Wildlife Viewing Area.




Review NSBF Maps
® W h at $c§nic -rouies n Michian
« The National Scenic Byway Foundation has . | ey
partnered with Overlook Maps to have all Bywaysin | ¢ ('
America Mapped.
* Such aWebMap is available to all byways to
embed on their Website.

America's Byways

Work with the PM to Review the Overlook Map.-——.
and address any required changes. —
. Why
 The NSBF as the Principal byway partner advances’;;{:;ig:

byway recognition nationally and offers the single-"

Masnal Socrie: Bywasy Faurchalion

greatest byway traveling audience.

Embed this map on your site
* When

« ASAP
\WV/iEAYA'S
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Country Music Highway

Update NSBF Byway Informaton Y -~
* What g
«  Work with the PM to update your byway’s information =
the NSBF website. oo
 Why

 The NSBF as the Principal byway partner advances S &S
byway recognition nationally and offers the single-
. . (B overview
g reatESt byway t rave I I n%r a?Bgag ![?j!;?t&gt;onally designated Byways:
We are now collecting the following information to be gathered and posted live as soon a: &= Sikc R
[ W h e n {;llceba\,::asx.:nrdezp:ojsd\;sefhe "Update" this byway information today link, at the bottom of each z = = e

« ASAP :
«+ Local traveler information website and phone number Lusmwofmny_my

« Signature Photo if needed (photos need to be sent separately to sharon.strouse@
sociation.com)

» 100-150 word Overview

« Up to 8 Partners, including their website and phone numbers

« Byway Story - about 500 words

« Up to 15 Points of Interest with descriptions and website link

« Driving Directions

« [Itinerary



st W‘LO AboutUs  NSBAMembership Traiming Events & Advocacy  Our Supporters  Byway Joumeys  Visitor information  Contact Us

Volcanic Legacy Scenic Byway - OR

. =) (! )\

Update NSBF Byway Information (Example)
* Local Traveler Contact
* Normally the CVB

* Signature Photo

e Narrative Overview
A brief overview of the corridor. e

* Byway Partners
* Generally the CVBs

* The Byway Story
* 15 Points of Interest
* Travel Directions i

* ltinerary
* A brief tour of your corridor.

[ Story of the Byway

£\ Points of Interest
M Lassen National Park

N AN Y




Future Activities

Develop Byway Promotional Information
* What
* Information over your Byway is required to inform
target audiences for promotional activities.
 Why
* With such information, Promotion of your byway can

be pursued in achievement of the Program Wide
Marketing Activity attributed to FY26 in the PMB
Strategic Plan.

* When

* Inorderto best prepare for the FY 26 Marketing
Activity, | recommend keeping this in-mind as you
develop your information for the NSBF.




Byway Photo Collection

* What
* Identify points along your corridor that best show the
destination, as MDOT may commission high-quality
photos for use in byway promotional products.
* Store any photos used in byway products to develop

o . T ¥ &

a repository for your corridor.
 Why
* To best support future promotional activities, visual
references are needed. Such references will be used
for marketing and developmental initiatives.
* When
* ASAP
BNANDNY




Future Activities
Corridor Management Plan Update

¢ What 2024 Copper Country Trail National Byway
e An Update toa Byway's Corridor Corridor Management Plan (CMP)
Management Plan is done to reassess Michigen Dapartmant of Transpertation
Intrinsic Resources and Goals. Supmitag November 2034
« Why
* Updating one’s CMP is a Program

requirement and provides an
opportunity to reassess the needs of
the corridor.
* When
* Anupdate to a Byway's Corridor
Management Plan is required every 5

7AV.IAYA'S




BYLAWSE AND CONSTTTUTION

or

Decision Making FAENDS OF TS HERITAGE TRAT
* What E—
* Look over your decision-making process et e e
this year in preparation to create a Secion 102 g Nevis b dovelopd.
Standard Process for your committee. NTICLE - FURPOSES

The purpode of this srganiztion shall be:

o Can be Committee BYIaWS Bection 2.01 Tncnha.n-:t:ﬁ:lkmdprcsmcﬂmuunhmup:mud't}ﬁsm'anmuﬂ

nse of common commaunity,

° W h and caltural hentage for the enjoyment of all.
y Section 202 To develop a s=

* Decision Making Processes should be ARTHCLE I - MEMBRRSET?
established to standardize committee Secion 801 "‘“"“”““f“‘“““““‘
aCtionS. & ethnic groups that represent te diversity of our cultere

o W h e n o heplagefoultural groups

e Jocal organizations

* Adecision-making process should be + oy
established by FY27. ¢ s ok

s Ex Officio - Michigan State University Extension County Extension

DiirectorSeaff




Byway Events

« Wh

at

Stand-alone or Collaborative Byway events

should be held when applicable.

* Collaborative events are easiest to participate
In, it could be as simple as an Open-house
booth or as intricate as a 5K.

Why

Byway Events provide the public an opportunity
to engage with the Byway and offers an
opportunity to increase byway awareness.

« Wh

BN /

en
Great Events take Great Planning, so the earlier
preparations begin, the better.

Cheboygan
Rogers City = = %
Hillman Atlanta
Alpena - ,
Harrisville.Lincoln
Greenbush

Oscoda AuSable
Tawases

AuGres Omer
Standish

Chart your own course!
www.us23heritageroute.org

OCTOBER 9TH-12TH, 2019
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What TS AméncaﬁsorMI"

3 Am&SOMI, Mwhrgm’s COmmttee Ol' thﬂ@tﬁited’ﬁtatel R

annlvefsary of the fwnu’mg of tthnited Stm theagm%:‘f the

o Declamimof Independence. ttie.Amedcan
\‘uicr-gm's history, and the ampactthese.andotﬂerhlstoric had
;}:' thepenple of Michigan's past, present, and
is commemoration, the America250M! Committee saelm;o_(‘
Egmelate & spirit of collaboration across the,state through y
Mmpalltl&s, Amenean Indian tribes, cultm‘al and civic
o} libmries.educat:mai instltima\s,midcomumty
gtdba Itlsowhnpethetthose networkswillembracethe entirety of
\ ﬂié.ﬁmtlon(s atnry recogmzmg the 1mportance ofgaod. bad, and
 amt " L nt i'usmnes whil&se?;lngmb stlge to foster narratives that
and support carefdlxcomudered

proggms. m#ldtxmnta

infommtionon tﬂe Amencaz50 napmél commemoration,
read our Program Guﬂ or \nQMIASU-nggso

el,ln for -
l

AN - : |
N e
B o % D O% 03 f‘ o

BN ADOY T

Who

Being a Nationwide Initiative, the effort has been
carried both nationally, and at the State Level.
Nationally: American Association for State and Local
History
* What to they Do: Provides leadership, resources,
guidance, and advocacy to Historic Organizations
across the nation.
State: America250MI
* Michigan’s Committee for the 250 initiative,
established by Governor Whitmer in 2020 to
encourage, advance, and foster collaboration for
adequate commemoration.
You: CVBs & Historical Societies
* The local practitioner is encouraged to develop
events/information in-line with Michigan's Priorities
for the initiative.



 HISTORY RELEVANCE |

THE VALUE OF HISTORY

SEVEN WAYS IT IS ESSENTIAL
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LEARN MORE® HISTORYRELE

History, saved and preser\w Yhe foundation for future
generations. Not only is it a social foundation, but also a catalyst
for economic growth. Nurturing personal and collective identity i
a diverse world attract talents, increases tourism revenues, and
fortifies local economies.

In 2020, Governor Whitmer proclaimed the State’s participation in
the commemoration.

* Recognizing the importance of the nation’s founding, leaders of
private & public statewide history organizations were designatec
as the local leaders of the initiative.

This Initiative is a Once in a Lifetime Opportunity

* Semi-quincentennial (250 Years) celebration of the Signing of the

Declaration of Independence
Through participating in the Semi-quincentennial, Local
Practitioners can reintroduce their content under a nationwide
lens.

* This will offer numerous benefits to the area and organization.

* Education of the Public
* Recognition of your history.
* Integrationin Planning & Marketing



America250MI 5 Guiding Themes*
————r \_ Unfinished Revolutions

The American Revolution separated the Aﬂm
from Greet Britsin i order to form & free

andmnﬁednabmbﬁmeths. mhgg:npaqiem
duning, end

To ease the difficulty of programmlng, themes have been
et e b i created to guide your planning.
et e * Unfished Revolutions

» After 1776, Michiganders Still Struggled for Liberty,

lsbor rights, or pert of the confinued struggle of
Indigencus peoplas to reclaim their culturel heritage
and lend. "Revolutions™ or movements for freedom,
racogrition, and rights have never ceasad and continue

Power of Place

Plecs is a powerful concept that allows us to view the
past lhrwgh the geogsphn geologic, end physical
envronment whle being aware of the political,
economic. historic. a.ttud. and emotional connactions
foit. it has bacome humen natura to dentify curseives by

meleadefsofﬂ\epastddncthuedlmem

Though their government based on

rights-based constitution was innovative, ﬂleykneulp

nation was an experiment. When we lcok at the fou

documents of our country and cur state, we can
excloded from the ongind  American

Expariment. There wers intenticnal cmissicns of trides,

peopleofooluvam end immigrants, Now is car

to reconsidar the origins of our government,
damocratic institutions, and broeder civic life and reflect
on the weys we have changed them ower time. Our
pwhcpatmmheylosrmelhnabm during. this

>
TVe thePeople

i\neihemnmsfmndngdd'mmd%ﬁle
ﬂmbmt@esofrﬂmdbeln@m.mdtﬂe
nshsreofcnmenshlphan Amarican
mymsumhmdrﬂaemt it did 250 years
“We" are Americen, but we also idanfify with

d:ﬂwtethmsme&fws.resws.w

Ianglap& is mada up of mare than 10 milion
s
e(mmnhm and points of view The term
"Michgaﬁi’ i defined 35 “a nafive or inhabitent of

peopﬁprmhemw s i

' bacause of founding
|mhhu'nldocmmmm2vaygmmlsan

" s those who love, teach, prezanve, or make history, we
- mmgeﬁswnhmrcmnashmerad
n's pest. Now 'is the fime to openly engage

bout history is,

_can
how history can spesk to the current challenges our

0 ommq_itiesf_a:e.

g whether for freedom, recognition, or basic human rights.

The Power of Place
* Placeis a powerful concept that allows us to view the past
and present connections to a place to understand current
and future challenges.
We the People
* National belonging, and the very nature of citizenship have
changed, what does it mean to be an American today?
American Experiments
* Intentional omissions from inclusion as Americans allows
us to reconsider our origins and progress.
Doing History
* Now isthe time to openly engage our communities in
conversations about what history is, how it is done, and
why it matters.

How will you tell your stories?



How

This nationwide initiative offers numerous avenues of support
Z Tl A for practitioners
- ’ , /N 5 ’ 4 X

America250Ml is providing assistance to those participating in
the initiative. (Financial & Technical)

250" Anniversary Handbook
AMERICA250MI

; : * Ahandbook was created at the national level to guide
Program D™ planning for the initiative.
Guide

-
PP L T

America250MI is your guide to Michi

: Shelf Ready Products have been created to facilitate low-cost

planning for the initiative.

* Events are great ways to integrate the public in your

messaging, as well as educate those who may not know your
areas history.

* Programming virtually or in-person is also a great mechanism
for impactful messaging.




Plan Your Trip W h e re

We found 1 Places you may find interesting.. * Events will be held throughout 2026, making the initiative
centerstage in communities across the nation.
Numerous organizations have partnered to advance the
Governor's Proclamation.

* The Historical Society of Michigan and the Michigan

Historical Center are leading the initiative.

"« | Regardless of designation, your corridors have an intrinsic
- | history that is important to your destination’s identity.
P —— — mmps ° Through the initiative, the story of your byway can be

Historical Museum

i e s e =5[] promoted and preserved for generations to come.

Where you can learn the history and past of cur AuSable and Oscada areas.

M s a2 When developing materials for the initiative, engage your

The Jesse Besser Museum teaches art, histary, and science to all ages.

T e i, EAE local historians and museums, as they are best suited to kno
e E3E your history.
B B3R wWhere/how do we integrate the initiative?
:J’mhmwc"‘”“’ m  Try and include your projects into existing events &
om  nratives.
=T+ * 4" of July

o © [fholding events, partner with museums for the best impact




When

* Planning for the initiative may already be underway in your
communities.

* Across the state historical societies & museums have
been engaged already.

* Whether for the initiative or as a portion of standard
programming, your local historical organization can
inform your planning.

 Easiest inclusion will come from incorporation with

existing initiatives or events.
« 4% of July/Memorial Day/Labor Day
* Events and programs will be held throughout 2026, with
some planned around the season and visitation.
* |dentify the best time to offer your products based on
your situation locally.
* Beinnovative in your planning, participation can be as
simple as promoting your byways story.
* Utilize the Handbook to guarantee impactful and timely
messaging.







Your Name, Organization, & Byway
What got you involved with Byways?
What role do you play on the Byway
committee?

What is your byway undertaking this
year?

What questions do you have for the Pure
Michigan Byway Program Manager?

Sigmannc@michigan.gov
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